


RECAP… 
 

To sell certain products, services or ideas. 



Part 1: Pick out the message of the advertisement 
(Literal / Inferential representation) 

 

Part 2: Appeal of the advertisement (Significance) 

 

 

 

 





Message 

Can be obtained from the 

advertisement literally 

Can be obtained from the 

advertisement by making an 

inference 

Meaning exactly as stated; 

without any additional 

interpretation 

Underlying meaning other than 

the one stated 
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What we 
already 
know or 
have seen - 
explain 
what the 
clues mean   
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what we 
can INFER 
– pick out 
the 
underlying 
message 



Suitcases, bags 

and gymbags are 

available in 

Burger King 

outlets 



The suitcase, a bag, 

and a gym bag 

represent a 

hamburger, a bag 

of fries, and a soda 

respectively. 

Perhaps, Burger 

King offers fast 

service for people 

who are constantly 

on the move.  



The lady has 

bandaids on the 

sides of her lips 



The burgers from 

Burger King are 

so huge that she 

hurt her lips. 



FedEx Express 

delivers vases. 



FedEx Express 

delivers fragile 

items safely and 

thus, they are a 

reliable delivery 

company. 











Appeal 

Authority 

Popularity 

Status 

Authenticity 

Beauty 

Intelligence 

Emotion 

Individuality Others 



A statement is correct 

because the statement 

is made by a person or 

source that is 

commonly regarded as 

important / powerful / 

authoritative or of a 

higher status. 
Examples of authority: 

A person (an expert / a leader / a celebrity) or a 

thing (a book / a website) 



 http://www.youtube.com/watch?v=KuqxE28GOKg 

 List the types of ‘appeals to authority’ you see in the commercial 

Use of a celebrity (stylist/fashion consultant) as 

spokesperson 

“Ask the experts” 

Display of awards presented 

Featured in magazines 

 

http://www.youtube.com/watch?v=KuqxE28GOKg
http://www.youtube.com/watch?v=KuqxE28GOKg




A statement is correct 

because most other 

people believe that it 

is true. 



The product is 

perceived as good or 

cool / unique because 

it allows consumers to 

be different from 

everyone else or 

celebrate their own 

style. 



 http://www.youtube.com/watch?v=hmUhY80Vuqc 

 Identify how the appeal of individuality works in this commercial 

There are different types of ASUS computers to fit the 

different personalities of the consumers. 

 

http://www.youtube.com/watch?v=hmUhY80Vuqc
http://www.youtube.com/watch?v=hmUhY80Vuqc




Consumers are 

convinced that 

purchasing that 

product will elevate 

their status or be 

among the elite. 





Consumers trust the 

product because it is 

good enough for 

regular people like 

you and me. 



Consumers believe 

that if it looks nice on 

someone else, it would 

have the same effect / 

outcome on them.  



Consumers could 

feel more intelligent 

having the product. 

http://www.youtube.com/watch?v=3psVH8p9ia8 

http://www.youtube.com/watch?v=3psVH8p9ia8


 http://www.youtube.com/watch?v=eNKa6KJ1Abw 

 Identify how the appeal of intelligence works in this commercial 

Even though consumers knows that the product will 

logically not make them more intelligent, they will still 

associate the product with being a “genius”. 

http://www.youtube.com/watch?v=eNKa6KJ1Abw
http://www.youtube.com/watch?v=eNKa6KJ1Abw


It makes viewers feel 
certain emotions, such 
as excitement, sadness, 
or fear, hence 
influencing the way 
consumers view 
themselves and how 
buying certain 
products can prove to 
be beneficial for them.  



 http://www.youtube.com/watch?v=OAlyHUWjNjE 

 Identify how the appeal of emotion works in this commercial 

It tugs at the heart strings of the audience, making the 

commercial memorable and the message is likely to 

be ingrained into the minds of the audience. 

http://www.youtube.com/watch?v=OAlyHUWjNjE
http://www.youtube.com/watch?v=OAlyHUWjNjE



