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Lesson Exemplar  

Analysis of Advertisements 

Assessment indicators 

Evidence of learning is shown when students are able to….  

 Appropriate the meta-language to describe the different components in an advertisements 

 Identify the meanings made in the advertisement through the system choices made 

 Critically discuss the messages and ideologies in the advertisement and support with textual 

evidences 

Lesson Activity 
1. Teacher introduces the System Choices in Advertisements through a PowerPoint 

presentation. 

2. Students work individually to annotate an advertisement. This can be done via the 

technologies tools. Students are to identify the system choices in the advertisement and 

relate them to the meanings made. 

3. Students work in pair to discuss their interpretations of the advertisement. They also 

complete a worksheet, with structured questions to guide their analysis (See next page). 

4. Selected students may present their analysis to the class and explain their interpretations 

of the messages in the advertisement. 

5. Teacher facilitates a discussion on the meanings made in the advertisements and 

encourages students to examine the messages and ideologies espoused in the 

advertisement critically.  

Pedagogical and Assessment Considerations 

Context 

 This activity aims to help students to identify and analyse the meanings in an advertisement. 

Essential Takeaway  

 Student should appropriate the meta-language to describe the components in an advertisement 

and understand how these choices realise specific meanings. 

 Students should be able to explain their interpretation of the advertisement by citing textual 

evidences as support.  

 Students should identify the messages and ideologies in an advertisement and examine them 

critically. 

Supporting inquiry 

 Students are equipped with the theoretical tool-kit - the meta-language, to ask questions about 

the representations made in the advertisement. 

Differentiating Instruction  

For higher ability students, teacher may provide less scaffolding and facilitate their analysis of more 

complex texts. They could also be introduced to a wider range of system choices in an 

advertisement. 
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- Worksheet - 
 
Instruction: Study the print advertisement below. Using the Systemic Approach, answer the following questions: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
1) Who is the creator of this advertisement? What message do you think the creator is trying to convey? 

 
SPCA / The advertising company hired by SPCA. SPCA wants viewers to know that pet owners may sometimes lose or misplace their 
pet, and that they can approach SPCA for help. [Accept other plausible interpretations.] 

 
2) What is being advertised – a product or a service? How can you tell? 

 
This is a service advertisement. The caption informs viewers of a hotline service pet owners can turn to if they lose their pet / no 
physical product is being sold. 

 
3) Identify 3 components of DESIGN used in this advertisement. Provide evidence and state the way(s) these are linked to 

the message the creator is trying to convey. 
 

Component Evidence Link to Message 
Main Visual Display The picture of a dog amidst cleaning equipment 

in the centre of the picture. 
The service is targeted at people who own a pet (i.e. an 
animal). 

Logo SPCA logo above the text at the bottom right-
hand corner of the advertisement. 

SPCA is the creator of this advertisement and the 
provider of service advertised. 

Call to Action The word “call us” in the text. 
 

SPCA wants viewers to use this service, which is a 
hotline. 

 
4) Identify 3 components of ATTRACTION used in this advertisement. Provide evidence and state the way(s) these are 

linked to the message the creator is trying to convey. 
 

Component Evidence Link to Message 

Size The picture of a dog amidst cleaning equipment 
takes up the most amount of space. 

The large picture attracts attention, and the picture is 
related to the service being advertised. 

Contrast The dog is skilfully camouflaged against cleaning 
equipment. 

Links with the idea that some pet owners may have 
problems locating their lost pet. 

Close Shot Size of objects captured in the picture suggests 
the photograph was taken relatively up-close. 

Links with the idea that SPCA can help locate missing 
pets, which is the service being advertised. 

 
Worksheet by Mahathir Aziz, Jurong Secondary School  

Advertisement courtesy of Leo Burnett. Copy adapted for education purposes. 

Can’t find your pet? Call SPCA’s Lost & Found at 6287 5355. FRIENDS for LIFE. 


