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Multimodal Literacy: Template Example 

1. What does the advertisement aim to communicate?  

 

 

2. What interesting things do you notice about the advertisement?  

 

 

3. Annotation 

 System Choices 
Which of the system 
choices have you found? 
 

Effect 
How does the choice affect you (the viewer) in terms of 
:  

a) attracting or directing your attention? 
b) engaging your emotions? 

Link 
How do these points link with others 
you have identified?  
How does it work together to 
communicate certain ideas?  
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4. Drawing the ideas together from part 3, what can you conclude about the advertisement?  

Comment [Grace1]:  
Questions 1 and two: Have students make 
visible their intuitive responses towards 
the advertisement. 
Teacher could have the class share their 
responses to question 1 and 2 and to note 
these ideas on the board. In so doing, 
students who did not pick up these ideas 
earlier on could refer back to them (on the 
whiteboard) as they annotate the 
advertisement.  
With these intuitive responses, students 
start to analyse them in context of the 
system choices.  
 

Comment [Grace2]: Teachers could 
have students couch these ideas as 
questions to position the ideas open to 
interpretation, rather than one 
particular one.  
Tapping on the collective knowledge of 
a class, have students highlight the 
various questions they have found as 
points of interest.  

 

Comment [Grace3]: Teacher to 
highlight how the choices represented in 
the advertisement are deliberate ones. 
Through the systems choice framework, 
it provides a means to provide evidence 
and anchor to these interpretations. 

 

Comment [Grace4]: These links help 
students to make immediate connections 
to previously cited points. Helps them to 
organise similar ideas into a paragraph for 
question 4.  
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5. What appeals does the advertisement make? (Appeal to Authority, to Family Bliss, Popularity, Uniqueness, Status, Beauty, Altruisim, Intelligence, 

Parental Duty, Filial Piety, etc) 

 

 

6. Do you agree with this association/appeal? Why or why not? 

 

 

 

Comment [Grace5]: Teachers could 
use one or two points of interest 
identified earlier and to have a debate 
as a class. For students to see how the 
advertisement relates and 
communicates certain values held by 
society and to question if such values 
should be questioned.  

 


