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JURONG SECONDARY SCHOOL 
MEDIA LITERACY FOR SECONDARY 2 

 
Name: __________________________________ ( )  Class: ______ Date: __________ 

 

- ADVERTISEMENTS: PRINT MEDIA - 
 
Instruction: Study the print advertisement below. Using the SYSTEMS APPROACH, answer the questions 
that follow. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
1) Who is the creator of this advertisement? What message do you think the creator is trying to 

convey? 
 
SPCA / The advertising company hired by SPCA. SPCA wants viewers to know that pet owners may 
sometimes lose or misplace their pet, and that they can approach SPCA for help. [Accept other 
plausible interpretations.] 
 

2) What is being advertised – a product or a service? How can you tell? 
 
This is a service advertisement. The caption informs viewers of a hotline service pet owners can turn 
to if they lose their pet / no physical product is being sold. 
 
 

Can’t find your pet? Call SPCA’s Lost & Found at 6287 5355. FRIENDS for LIFE. 
Advertisement courtesy of Leo Burnett. Copy adapted for education purposes. 
 JSS does not own the copyright to this advertisement.  For internal consumption only. 



2 | Jurong Secondary School – Media Literacy                   Done By: Mahathir Aziz ©2013 
 

3) Identify 3 components of DESIGN used in this advertisement. Provide evidence and state the way(s) 
these are linked to the message the creator is trying to convey. 
 

Component Evidence Link to Message 

Main Visual Display The picture of a dog amidst cleaning 
equipment in the centre of the 
picture. 

The service is targeted at people who 
own a pet (i.e. an animal). 

Logo SPCA logo above the text at the 
bottom right-hand corner of the 
advertisement. 

SPCA is the creator of this advertisement 
and the provider of service advertised. 

Call to Action The word “call us” in the text. 
 

SPCA wants viewers to use this service, 
which is a hotline. 

 
4) Identify 3 components of ATTRACTION used in this advertisement. Provide evidence and state the 

way(s) these are linked to the message the creator is trying to convey. 
 

Component Evidence Link to Message 

Size The picture of a dog amidst cleaning 
equipment takes up the most 
amount of space. 

The large picture attracts attention, and 
the picture is related to the service being 
advertised. 

Contrast The dog is skilfully camouflaged 
against cleaning equipment. 
 

Links with the idea that some pet owners 
may have problems locating their lost 
pet. 

Close Shot Size of objects captured in the 
picture suggests the photograph was 
taken relatively up-close. 

Links with the idea that SPCA can help 
locate missing pets, which is the service 
being advertised. 

 
5) What system is the advertisement trying to APPEAL to? Provide evidence and give your reason(s). 

 
It tries to appeal to human conscience / duty of pet owners. Pet owners are responsible for the well-
being of the animals in their care. It is the duty of pet owners to ensure that these animals are well 
looked after and that they should be responsible for their whereabouts. 
 

6) How might viewers understand this advertisement differently from what the creators intended? 
 
 Disguising the dog amidst mops degrades its status as a living being. This may show that 

animals are treated inhumanely / are regarded with little value. 
 The service may breed complacency amongst pet owners; that they can simply turn to SPCA 

to help locate missing pets when they are responsible to keep an eye on their pets in the first 
place. 

 
7) Suggest one thing the creator could have done to avoid this misunderstanding? 

 
 Perhaps, SPCA could have photographed the animal amidst something of positive value (e.g. 

soft toys). 
 Highlight in the text that losing a pet is a situation that should be avoided at all cost, but they 

can still turn to SPCA for help as a last resort should the need arises. 


